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Time: 3 Hours Total Marks: 100

N.B. 1. All Questions are Compulsory
2. Figures to the left indicate marks.

Q1 Objective questions
A. Select the most appropriate answer of any TEN: 10
1 Marketing Research is a process. ( Short, Quick, Lengthy, Brief)
2 Marketing researchers intending to do research on package need
research.

( Product, International, B to B, Consumer)
3 A Research Design is also called as
( Architects plan, Problem statement, Questlonnalre mode, Sample planning)
4 Dichotomous questions offer __ options as answers.
(Two, Three, Four, Five)
5 Marketing research helps in identifying
(Problems, Opportunities, Problems and opportunities, data)
6 Doordarshan uses the panel to collect viewership data.
(Audience, Product, Government, Advertising )
7 Grouping of data on similar criteria is called
( Field survey, Reporting, Coding, Classification)
8  SPSS means ‘Statistical Packages for Science.
(Social, Simple, Significant, Secondary).
9 The process of editing is followed by
(Interpretation, Tabulation, Modification, Coding)
10  Systematic presentation of the findings of research is called Research
. ( Data, Report, Tool, Sample)

11  Motivation research studies the “why “of behaviour.
(Market, Dealer, consumer, society)
12 method is popularly used for primary data collection.
( Interview, Library, Records, Subordinate)
B. State whether the following is true or false of (Any TEN) 10

1 A field investigator should have physical stamina for conducting survey

2 Both Marketing Information System and Marketing Research are not part of
the Management Information System.

3 Anexperimental research is also called as causal research

4 A questionnaire cannot be used for collecting demographic information of
respondent.

5  Asample is selected from a well-defined population

6 Focus group interview is used in observation method of data collection

7 An analysis of sales records of the firm for a research study is an example of
secondary data.
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Quantitative research attempts to collect peoples opinion, feelings and
motives

Machine tabulation is faster and accurate than hand tabulation.
Analysis of data is done before tabulation of data.

Research reports can be presented orally or in written form
Hypothesis is the guiding force in any research study.

Answer any two of the following:

Describe the features of marketing Research
Discuss the steps of marketing research.
What is data mining? Explain its importance
Answer any two of the following:

What is Research Design? Explain the importance of Research Design.
What are the essentials of a good questionnaire?
What is sampling and describe various terms that are used in sampling?

Answer any two of the following:

What are the various methods of Survey?

Explain merits and demerits of secondary data.
What is quantitative research? Explain its features.

Answer any two of the following:

Explain various types of editing with its merits & demerits.
What is meant by data interpretation? Explain its importance.
What are the contents of a good research report?

Write short notes on any FOUR of the following:
Decision Support System

Ethics in Marketing research

Exploratory research

Data Analysis

Probability sampling

Use of technology in data collection
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